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Salon Gourmets coopera
con:

Ucrania

PABELLON 7

TH42

Por primera vez este
ano la Organizaciodn ha
reservado un espacio
para que empresas de
calidad puedan exhibir
sus productos bajo el
paraguas de su emba-
jada. Desde conceptos
innovadores, como em-
butidos sin conservan-
tes que no necesitan
refrigeracidon o paji-
tas de cahos acuati-
cos, hasta helados,
galletas cereales o

legumbres.

Gastronomia Solidaria
PABELLON 7

La organizacion lide-
rada por el chef Chema
de Isidro forma y con-
sigue trabajo en hos-
teleria a jovenes en
riesgo de exclusion.
Durante el SG ofrece
una amplia variedad

de show cookings con
cocineros de renombre
ayudados por los pro-
pios alumnos.

Banco de Alimentos

de Madrid

PABELLON 8

8C5@

Cuenta con un espa-
cio para divulgar su
labor centrada en la
recoleccion de alimen-
tos que se distribu-
yen entre quienes lo
necesitan, en linea
con el programa del
MAPA -Aqui no se Tira
Nada-. E1 dltimo dia
los voluntarios reco-
gen todos los produc-
tos donados por los
expositores que el afo
pasado fue de unos
2.800 kg.

Aldeas Infantiles SOS
Otra de las organiza-
ciones imprescindibles
que durante el evento
informa a los visi-
tantes sobre su labor
para ayudar a nihos vy
jovenes en situaciones
vulnerables.




Salon Gourmets coope-
rates with:

Ukraine

HALL 7

TH42

For the first time
this year the Organi-
zation has reserved

a space for quality
companies to exhibit
their products under
the umbrella of its
embassy. From innova-
tive concepts, such
as sausages without
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preservatives that do
not need refrigera-
tion or straws made
of aquatic spouts, to
ice cream, cookies,
cereals or legumes.

Social Gastronomy
HALL 7

The organization led
by chef Chema de Isi-
dro trains and gets
jobs for young people
at risk of exclusion
in the hospitality
industry. During the

SG, it offers a wide
variety of show coo-
kings with renowned
chefs assisted by the
students themselves.

Food Bank of Madrid
HALL 8

8CH8

It has a space to
disseminate its work
focused on the co-
llection of food that
is distributed among
those in need, along
with the MAPA pro-
gram -Aqui no se Tira
Nada, (Nothing is
Thrown Away Here)-.
On the last day, vo-
lunteers collect all
the products donated
by the exhibitors,

which last year was
around 2,800 kg.

SO0S Children’s
Village

Another essential
organization that
during the event in-
forms visitors about
its work to help
children and young
people in wvulnerable
situations.




